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OVERVIEW

At BRAND STAND, we are pleased to share that we successfully secured 40+ media features
for the launch of Grand Continent Hotels, Gurugram.

The launched received widespread coverage across leading print and digital publications,
including:
o ET Hospitality
o BW Hotelier
o ET Travel
o ET Travel
o Hospitality Biz
o Restaurant India
o Punjab Kesari
o Business Guardian
o Top Story
o Hans India
o Daily Guardian
o NewsX
o India News
o Lokmat Times
o First India among others.

Coverage Breakdown
- Digital: 27 stories
- Print: 15 stories
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Grand Continent Hotels doubles down on
budget segment growth; eyes aggressive
India expansion

Bengaluru-based Grand Continent Hotels Ltd., a SME-listed hospitality chain with a portfolio
of 30 operating hotels, forayed into Gurugram in Delhi NCR with a 38-room business hotel in
Sector 45, with a second property signed already in Sector 15. Ramesh Shiva, founder & MD of

the company spoke about the vision of the group.
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Although Grand Continent

Hotels opened a flagship

Luxury Collection, an entry-
level 5-star hotel, in October
2025 in Udaipur, marking its

foray into the Northern

Indian hospitality market—

Ramesh Shiva, founder & MD, Grand Continent Hotels
Ltd. for Ramesh Shiva, the

founder and MD of the

group, the boutique 38-room Gurugram property opened on March 29,
2026, at Green Wood City, Sector 45, was far more significant
considering it aligns with their “core strength” and gives far higher
potential in “cross-selling” to their corporate customers from I'T hubs like
Bengaluru, Hyderabad, Chennai. The Gurugram property is their 30th

opening.

As an icing on the cake, the hotel group has also signed its second
property, a 58-room mid-market hotel, in the same city, on Sector 15, on
the sidelines of the opening of the first property. “We have 10 more
properties signed and opening in FY 2026, adding another 750 rooms to

our inventory,” said Shiva.

Established in 2011, the hotel company operates hotels in three
differentiated segments - Grand Continent Hotels & Resorts (3-star),
Grand Continent Premier Collection (4-star), and Grand Continent

Luxury Collection (entry level 5-star).

“The strength of Grand Continent is more on the basic three-star
category hotels... our exploration will be more into budget segment
hotels,” he said, adding that the average room rent in this category
ranges between Rs 4,000 and Rs 5,000.

After Gurugram, the Grand Continent Hotels will be expanding into
important pilgrim cities in the North like Varanasi, Ayodhya this year, he
said. The upcoming properties are spread across key business and
pilgrimage destinations, Siva said. These include Jaipur, Bengaluru (two

new properties at Devanahalli), Somnath, Rameshwaram.

Although the hotel company has expanded internationally to the US
recently, with three hotels in cities like Missouri, Nebraska and Iowa,
Siva felt that “the business is much better in India” and would like to
focus on this market more than any other geography. It also operates a

franchise hotel in Dubai.
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“We are lined up with a lot of hotels in India... our core strength will be
only in India,” Siva emphasised, adding that the domestic market offers

stronger and more reliable growth opportunities.

The company typically targets properties with 50-80 rooms, aligning
with its operational expertise in the budget and mid-market segment.

“Minimum is 50 to 80 rooms, that’s our strength,” he said.

Grand Continent operates largely on a lease model, wherein property
owners invest in infrastructure while the company manages operations,

staffing, and P&L.

“We take the entire responsibility of operating the hotel. The owner just
leases out the property,” Siva explained. This model, coupled with
standardised service and professional management, has helped the brand

differentiate itself in a fragmented budget hotel market.

Highlighting its value proposition, he added: “What we offer at Rs 4,000,

you will not get this type of standard of rooms or service in any other

part.”

Looking ahead, Grand Continent aims to scale up to 45-50 hotels with
3,000-3,500 rooms by FY2028, pos
SME |

ming itself for a trar

ting to the main board.

Siva also expressed confidence in the resilience of India’s domestic travel
demand, particularly in the budget segment, even amid global

uncertainties,

“India should be proud. We are not dependent on any foreign market for
business. We are still maintaining an occupancy of 70-75 per cent,” he

said, noting that the company’s room-driven revenue model insulates it

from vola:

Asia.

ility amidst geopolitical crises, especially the crisis in West

With strong domestic demand, an asset-light model, and a clear focus on
value-driven offerings, Grand Continent Hotels is betting big on India’s

growing appetite for quality budget accommodation,
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The launch comes as the company grows its portfolio to 30 properties across more than 17 cities, with over 1,800 keys
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Grand Continent Hotels enters Gurugra
with new 38 rooms property

Grand Continent Hotels Limited has launched a new hotel in Gurugram, marking its entry into the Delhi NCR market and
expanding its presence beyond South India. Located in Sector 45, Greenwood City, the property is positioned to cater to corporate
travellers, long-stay guests and domestic leisure demand. Its proximity to key business districts and transport links supports its

focus on practical and efficient stays in the mid-market segment.

The launch comes as the company grows its portfolio to 30 properties across more than 17 cities, with over 1,800 keys. The group

has focused on urban locations and standardised service models to drive consistent operations.

Ramesh Shiva, Founder and Managing Director, Grand Continent Hotels Limited, said, “The launch in Gurugram marks an
important step in our growth journey. Having established a strong foundation in South India, we are now focused on expanding
across key North Indian markets including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram. Strengthening our
presence in the city further, we have also signed a 56-key hotel, strategically located near the Google office in Gurugram. Over the
next two years, we plan to add 15 hotels across these key cities as we continue to build a scalable and sustainable hospitality

network.”

The hotel offers 38 rooms, along with a restaurant, fithess centre, and meeting spaces. The company plans to expand further in

North India through asset-light models and partnerships.
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Grand Continent Hotels enters Delhi NCR
with Gurugram launch

Grand Continent Hotels Limited has entered the Delhi NCR market with the launch of a new
property in Gurugram. The company has also signed a 56-key hotel in the city, signalling its
expansion strategy across North India. The move aligns with its focus on scaling operations in
high-demand urban markets through an asset-light model.
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Grand Continent Hotels Limited has announced the launch of its new

property in Gurugram, marking its entry into the Delhi NCR region. The
development represents a key milestone as the company builds on its

presence in South India and expands into North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is
positioned to cater to demand from corporate travellers, long-stay
guests, and domestic leisure segments. With proximity to key business
districts and connectivity hubs, the hotel is designed to offer a functional

and comfortable stay aligned with mid-market hospitality expectations.

The launch comes as the company expands its portfolio to 30 properties
across more than 17 cities, with over 1,800 keys. The brand’s growth
strategy has focused on high-demand urban locations, standardised
service models, and operational efficiency targeting both business and

leisure travellers.

Commenting on the development, Ramesh Shiva, Founder and
Managing Director, Grand Continent Hotels Limited, said, “The launch
in Gurugram marks an important step in our growth journey. Having
established a strong foundation in South India, we are now focused on
expanding across key North Indian markets including Delhi NCR,
Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram. Strengthening our
presence in the city further, we have also signed a 56-key hotel,
strategically located near the Google office in Gurugram. Over the next
two years, we plan to add 15 hotels across these key cities as we continue

to build a scalable and sustainable hospitality network.”

The hotel offers 38 rooms, including 20 premium rooms with balconies
and 18 deluxe rooms, equipped with amenities such as high-speed Wi-Fi,
smart televisions, minibars, and work desks. The property includes a
multi-cuisine restaurant, in-room dining, a fitness centre, concierge
services, and banquet and conference spaces including Blossom-1 and
Blossom-2 for business meetings and small events. It is located
approximately 500 metres from Unitech Cyber Park and 1 kilometre

from HUDA City Centre Metro, providing connectivity for guests.

With rising demand for organised mid-market hospitality in NCR and
other emerging markets, the company has identified North India as a key
growth driver. Its expansion strategy will focus on asset-light models,
partnerships, and high-demand micro-markets to support scalability and

operational efficiency.

Founded in 2011, Grand Continent Hotels Limited operates 30 properties
across more than 17 cities with over 1,800 keys. The brand is positioned in
the mid-market segment with a focus on strategic locations,
standardised service delivery, and efficient operations. Its portfolio spans
domestic destinations as well as an international presence in the United

States and Dubai.




About  Contact  AdvisoryBoard  Terms &Conditions  Privacy Policy

FOR THE HOSPITALITY PROFESSIONAL S« Hotel Investment

Hg:SzPItEIIIIH Q=T

Grand Hyatt Mumbal Hotel
and Residences

Education ~

fome » ¢ Con Hote Delhi NCR with C m La

Grand Continent Hotels Enters Delhi NCR with
Gurugram Launch

3y HBI Staff | Hyderabad — Ma

h 30,2026 & March 30,2026 O No Comments ® 2 Mins R

Screenshot

Grand Continent Hotels Limited has marked its entry into the Delhi NCR market with the launch of
anew property in Gurugram, signalling a strategic expansion into North India. The company has
also signed an additional 56-key hotel near the Google office in the city, reinforcing its commitment

to the region.

Strategic Entry into a Corporate Hub

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to corporate
travellers, long-stay guests, and domestic leisure segments. Its proximity to key business districts
and connectivity hubs makes it well-suited for the city's fast-growing mid-market hospitality

demand.

Strengthening Portfolio and Scale

The launch comes as the company scales to 30 properties across 17+ cities with over 1,800 keys.
Grand Continent Hotels has built its presence by focusing on high-demand urban markets,
standardized service delivery, and efficient operational models catering to both business and

leisure travellers.
Expansion Plans Across North India

Founder and Managing Director Ramesh Siva highlighted that the Gurugram launch is part of a
broader North India expansion strategy. The company is targeting key destinations including Delhi

NCR, Ayodhya, Jaipur, Varanasi, Somnath, and Rameswaram.

Over the next two years, the brand plans to add 15 hotels across these cities, supported by an asset-
light model and strategic partnerships aimed at enabling faster and more efficient growth.

Property Features and Amenities

The hotel offers 38 rooms, including Premium Rooms with balconies and Deluxe Rooms, designed
with contemporary interiors. Amenities include high-speed Wi-Fi, smart TVs, minibar, and

dedicated workspaces.

The property also features Flavor’s, a multi-cuisine restaurant, a fitness centre, and concierge
services. Banquet and conference facilities such as Blossom-1 and Blossom-2 cater to meetings and
small events. Its location near Unitech Cyber Park and HUDA City Centre Metro enhances

accessibility for guests.

Focus on Mid-Market Hospitality

With rising demand for organized mid-market hotels across NCR, the company sees North India as
akey growth driver. Its strategy focuses on tapping high-demand micro-markets with scalable,

value-driven offerings that balance affordability and quality.

Building a Pan-India Platform

Founded in 2011, Grand Continent Hotels continues to expand its footprint across India and select
international markets including the USA and Dubai. The Gurugram launch marks a significant
milestone in its journey toward building a pan-India hospitality platform rooted in consistency,

accessibility, and operational efficiency.
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Grand Continent Hotels enters NCR with
Gurugram launch

Grand Continent Hotels Limited has announced the launch of its new property in Gurugram, marking its entry into the Delhi-NCR region and a

significant step in its North India expansion strategy.
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Grand Continent Hotels Limited has announced the launch of its new property in Gurugram,
marking its entry into the Delhi-NCR region and a significant step in its North India expansion
strategy. The development builds on the company’s established presence in South India as it
strengthens its footprint across key urban markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to rising
demand from corporate travellers, long-stay guests and domestic leisure segments. Its proximity to
major business districts and connectivity hubs is expected to support its positioning in the mid-
market hospitality segment.

The launch comes as the company scales its operations to 30 properties across more than 17 cities,
with a portfolio of over 1,800 keys, reflecting steady growth and operational consistency. The brand
has focused on high-demand urban locations, standardized service offerings and efficient
operating models to attract both business and leisure travellers.

Speaking on the occasion, Ramesh Siva, Founder
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important step in our growth journey. Having
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Jaipur, Varanasi, Somnath and Rameswaram.

Strengthening our presence in the city further, we 105

have also signed a 56-key hotel, strategically
located near the Google office in Gurugram. Over
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the next two years, we plan to add 15 hotels across these key cities as we continue to build a
scalable and sustainable hospitality network.”

The hotel features 38 rooms, including 20 Premium Rooms with Balcony and 18 Deluxe Rooms,
equipped with amenities such as high-speed Wi-Fi, smart TVs, minibars and dedicated workspaces.
Positioned as an upscale offering, the property includes a multi-cuisine restaurant, in-room dining,
a fitness centre and concierge services. It also offers banquet and conference facilities, catering to
business meetings and small-format events. Strategically located near Unitech Cyber Park and
close to HUDA City Centre Metro, the hotel aims to provide a well-connected stay experience.

With demand for organised mid-market hospitality rising in NCR, the company sees North India as a
key growth driver, with expansion focused on asset-light models, partnerships and high-demand
micro-markets.
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Grand Continent Hotels Limited has expanded into the Delhi NCR region with the launch of a new hotel in
Gurugram. The property is located in Sector 45, Greenwood City, and marks the company’s entry into
North India’s key business market.

The hotel is positioned to cater to corporate travellers, long-stay guests, and domestic leisure
segments. Its location offers access to major business districts and connectivity points within the city. With
this addition, the company now operates 30 properties across more than 17 cities, with over 1,800 keys. The
expansion reflects its focus on growing in high-demand urban markets with standardised offerings.

Ramesh Siva, Founder and Managing Director, Grand Continent Hotels Limited said, “The launch in
Gurugram marks an important step in our growth journey. Having established a strong foundation in South
India, we are now focused on expanding across key North Indian markets, including Delhi NCR, Ayodhya,
Jaipur, Varanasi, Somnath, and Rameswaram. Strengthening our presence in the city further, we have also
signed a 56-key hotel, strategically located near the Google office in Gurugram. Over the next two years,
we plan to add 15 hotels across these key cities as we continue to build a scalable and sustainable

hospitality network.”

The Gurugram property offers 38 rooms, including 20 Premium Rooms with a balcony and 18 Deluxe Rooms.
The hotel includes facilities such as high-speed Wi-Fi, smart TV, minibar, and workspace in rooms. It also
features a multi-cuisine restaurant, in-room dining, a fitness centre, and concierge services.

The property includes banquet and conference spaces, Blossom-1 and Blossom-2, for business meetings
and small events. It is located around 500 metres from Unitech Cyber Park and about 1 km from HUDA City
Centre Metro, offering connectivity for business and leisure travellers.

The company said it sees North India as a key growth market, supported by increasing demand in the
mid-market hospitality segment. Its expansion strategy will focus on asset-light models, partnerships, and
targeted micro-markets to scale operations.

Founded in 2011, Grand Continent Hotels operates across cities including Bengaluru, Chennai, Hyderabad,
Goa, Tirupati, Mahabalipuram, Dwarka, Udaipur, and Gurugram, along with an international presence in the US
and Dubai.




= SAFARIINDIA Hotels Airlines Industry People Videos Opinion

Home > Hospitality > Grand Continent Hotels Enters Delhi NCR with Gurugram Launch

HOSPITALITY INDUSTRY

Grand Continent Hotels Enters Delhi NCR with
Gurugram Launch

.SabaAzim - March 31,2026 - © 2 Mins Read Bshare @ X P in O F

Grand Continent Hotels Expands to
North India with Gurugram Opening

Grand Continent Hotels Limited has announced the launch of its
first property in Gurugram, marking the brand’s entry into the Delhi
NCR market.

The development represents a step in the company’s broader expansion strategy in North India.

Located in Sector 45, Greenwood City, the hotel is positioned to cater to corporate travellers, long-
stay guests, and domestic leisure demand. The property benefits from proximity to key business
hubs and transport links, supporting its focus on mid-market hospitality offerings.

The company has also announced the signing of an additional 56-key hotel in Gurugram, near a
major corporate office cluster, as part of its plan to strengthen its presence in the city.
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Ramesh Siva

e Ramesh Siva, Founder and Managing Director of Grand
Continent Hotels Limited, said,” The launch in Gurugram marks
an important step in our growth journey. Having established a
strong foundation in South India, we are now focused on
expanding across key North Indian markets including Delhi NCR,
Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram.
Strengthening our presence in the city further, we have also
signed a 56-Kkey hotel, strategically located near the Google office
in Gurugram. Over the next two years, we plan to add 15 hotels
across these key cities as we continue to build a scalable and
sustainable hospitality network.”

The newly opened property features 38 rooms, including premium rooms with balconies and
deluxe rooms. Facilities include a multi-cuisine restaurant, in-room dining, a fitness centre, and
concierge services. The hotel also offers banquet and conference spaces designed for meetings
and small events.

Strategically located approximately 500 metres from Unitech Cyber Park and around 1km from
HUDA City Centre Metro Station, the property is positioned to provide connectivity for both
business and leisure travellers.

Grand Continent Hotels currently operates 30 properties across more than 17 cities, with over 1,800
keys. The company has focused on expanding in high-demand urban markets through standardised
service models and operational efficiency.

With increasing demand for organised mid-market hospitality in NCR and other emerging
destinations, the company has identified North India as a key growth region. Its expansion strategy
will continue to focus on asset-light models and partnerships to enable scale.

Founded in 2011, Grand Continent Hotels has built a presence across multiple Indian cities, along
with international operations in the United States and Dubai, catering to a mix of business and

&
GRAND
CONTINENT

leisure travellers.
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Grand Continent Hotels Enters Delhi NCR
with Gurugram Launch, Eyes Aggressive
North India Expansion

Grand Continent Hotels Limited launches a new property in Gurugram, enhancing its presence in North India and tapping into

the thriving corporate ecosystem.
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 Signs additional 56-key hotel near Google office in Gurugram, strengthening city presence

Gurugram, 30 March 2026: Gurugram, 29 March 2026: Grand Continent Hotels Limited has
announced the launch of its new property in Gurugram, a key corporate hub known for its modern
infrastructure and strong business ecosystem, marking the brand’s entry into the Delhi NCR region. This
development represents a key milestone as the company builds on its established presence in South India and

strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the city’s growing
demand from corporate travellers, long-stay guests, and domestic leisure segments. With its proximity to
major business districts and connectivity hubs, the hotel is designed to offer a practical and comfortable stay

experience aligned with the evolving expectations of the mid-market hospitality segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to30 properties across
17+ cities with over 1,800 keys, reflecting steady growth and operational consistency. The company has
built its presence by focusing on high-demand urban locations, efficient service models, and standardized

offerings that appeal to both business and leisure travellers.

Speaking on the ion, Mr. R h Shiva, F der & M ing Director, Grand

Continent Hotels Limited, said, “The launch in Gurugram marks an important step in our
growth journey. Having established a strong foundation in South India, we are now focused on
expanding across key North Indian markets including Delhi NCR, Ayodhya, Jaipur, Varanasi,
Somnath and Rameswaram. Strengthening our presence in the city further,we have also signed a
56-key hotel, strategically located near the Google office in Gurugram.Over the next two
years, we plan to add 15 hotels across these key cities as we continue to build a scalable and

sustainable hospitality network.”
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Grand Continent Hotels Limited has marked its entry into the Delhi NCR
region with the launch of a new property in Gurugram, signalling a
significant step in its North India expansion strategy. The move builds on the
brand’s strong presence in South India while tapping into one of the

country’s most dynamic business hubs.

Located in Sector 45, Greenwood City, the property is positioned to cater to
corporate travellers, long-stay guests, and domestic leisure segments. With
close proximity to key business districts and connectivity points, the hotel is
designed to offer a practical and comfortable stay aligned with evolving mid-

market hospitality expectations.

Further strengthening its presence in the city, the company has also signed
a new 56-key hotel near the Google office in Gurugram. This dual
development underlines the brand'’s intent to scale rapidly in high-demand

micro-markets across NCR.

The launch comes as the company expands its footprint to 30 properties
across 17+ cities, with over 1,800 keys. Its growth has been driven by a focus
on high-demand urban locations, standardized service delivery, and efficient

operational models that appeal to both business and leisure travellers.

Commenting on the expansion, Ramesh Siva said, “The launch in Gurugram
marks an important step in our growth journey. Having established a strong
foundation in South India, we are now focused on expanding across key North
Indian markets including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and
Rameswaram. Strengthening our presence in the city further, we have also
signed a 56-key hotel near the Google office in Gurugram. Over the next two
years, we plan to add 15 hotels across these key cities as we continue to build

a scalable and sustainable hospitality network.”

The Gurugram hotel features 38 rooms, including Premium Rooms with
balconies and Deluxe Rooms, designed with contemporary interiors and
equipped with essential amenities such as high-speed Wi-Fi, smart TVs,
minibar, and workspaces. The property also houses a multi-cuisine
restaurant, fitness centre, banquet and conference spaces, catering to both

business meetings and small-format events.

With rising demand for organised mid-market hospitality across NCR and

emerging destinations, North India is expected to play a critical role in the
company'’s growth. Its expansion strategy will focus on asset-light models,
strategic partnerships, and high-demand locations to drive scalability and

operational efficiency.

The Gurugram launch not only marks a geographic milestone but also
reinforces Grand Continent Hotels’ long-term vision of building a pan-India
hospitality platform centred on consistency, accessibility, and value-driven

offerings.
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Grand Continent Hotels Launches First Property in Gurugram, Expands into Delhi NCR P
M

Grand Continent Hotels Limited has announced the opening of its first property in
Gurugram, marking the brand’s entry into the Delhi NCR market. The launch reflects a ;
strategic move by the company to expand its footprint in North India, following its o

established presence in southern markets.

The development is part of a broader expansion plan aimed at strengthening the brand's
position in key urban and pilgrimage destinations across the country.

Grand Continent Hotels Gurugram Targets Corporate and Long-Stay
Segments

z>owzT

Located in Sector 45, Greenwood City, the new property is positioned to cater to corporate
travellers, long-stay guests, and domestic leisure demand. The hotel benefits from proximity
to major business hubs and transport links, supporting its focus on mid-market hospitality.

y H

! e
The property is situated approximately 500 metres from Unitech Cyber Park and around 1 ﬂ D
kilometre from HUDA City Centre Metro Station, ensuring accessibility for both business ,
and leisure guests.

F

Also read: The Fern Fayms Resort Naigaon, Series by Marriott Opens in Maharashtra Ir
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Grand Continent Hotels Gurugram Offers 38 Rooms and Core

Facilities

The newly launched hotel features 38 rooms, including premium rooms with balconies and

mzoo o

deluxe rooms. The property offers a multi-cuisine restaurant, in-room dining, a fitness

centre, and concierge services.

The hotel also includes banquet and conference spaces designed to host meetings and

Search

small-scale events, catering to the needs of corporate travellers and social gatherings.

Grand Continent Hotels Signs Additional 56-Key Property in
Gurugram

In addition to the launch, Grand Continent Hotels Limited has announced the signing of a
second property in Gurugram. The 56-key hotel will be located near a major corporate office
cluster, further strengthening the company’s presence in the city.

This dual move reflects the company’s intent to scale operations in high-demand urban
markets.

Ramesh Siva on Expansion Strategy in North India

Ramesh Siva, Founder and Managing Director of Grand Continent Hotels Limited, said,

“The launch in Gurugram marks an important step in our growth journey.
Having established a strong foundation in South India, we are now focused
on expanding across key North Indian markets including Delhi NCR,
Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram.

Strengthening our presence in the city further, we have also signed a 56-
key hotel, strategically located near the Google office in Gurugram. Over

the next two years, we plan to add 15 hotels across these key cities as we
continue to build a scalable and sustainable hospitality network.”
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Grand Continent Hotels Enters Delhi NCR
with Gurugram Launch, Eyes Aggressive
North India Expansion

Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has announced the launch of its new property in Gurugram,
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Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has
announced the launch of its new property in Gurugram, a key corporate hub known
for its modern infrastructure and strong business ecosystem, marking the

brand'’s entry into the Delhi NCR region. This development represents a key
milestone as the company builds on its established presence in South India and
strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater
to the city’s growing demand from corporate travellers, long-stay guests, and
domestic leisure segments. With its proximity to major business districts and
connectivity hubs, the hotel is designed to offer a practical and comfortable stay
experience aligned with the evolving expectations of the mid-market hospitality
segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations
to 30 properties across 17+ cities with over 1,800 keys, reflecting steady growth and
operational consistency. The company has built its presence by focusing on high-
demand urban locations, efficient service models, and standardized offerings that
appeal to both business and leisure travellers.

Speaking on the occasion, Mr. Ramesh Shiva, Founder & Managing Director, Grand
Continent Hotels Limited, said, “The launch in Gurugram marks an important step in
our growth journey. Having established a strong foundation in South India, we are
now focused on expanding across key North Indian markets including Delhi NCR,
Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram. Strengthening our presence
in the city further, we have also signed a 56-key hotel, strategically located near
the Google office in Gurugram. Over the next two years, we plan to add 15 hotels
across these key cities as we continue to build a scalable and sustainable hospitality
network.”

The hotel offers 38 well-appointed rooms, including 20 Premium Rooms with
Balcony and 18 Deluxe Rooms, designed with contemporary interiors and equipped
with amenities such as high-speed Wi-Fi, smart TV, minibar, and work desk.
Positioned as an upscale hotel, the property features Flavor’s, a multi-cuisine
restaurant, along with in-room dining, a fully equipped fitness centre, and concierge
services. It also offers banquet and conference spaces, including Blossom-1and
Blossom-2, catering to business meetings and small-format events. Strategically
located just 500 metres from Unitech Cyber Park and 1 km from HUDA City Centre
Metro, the hotel is designed to offer a well-connected and efficient stay experience
for both corporate and leisure travellers.
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Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has
announced the launch of its new property in Gurugram, a key corporate hub
known for its modern infrastructure and strong business ecosystem, marking
the brand'’s entry into the Delhi NCR region. This development represents a key
milestone as the company builds on its established presence in South India and
strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to
cater to the city's growing demand from corporate travellers, long-stay guests,
and domestic leisure segments. With its proximity to major business districts
and connectivity hubs, the hotel is designed to offer a practical and comfortable
stay experience aligned with the evolving expectations of the mid-market
hospitality segment.

The launch comes at a time when Grand Continent Hotels has scaled its
operations to 30 properties across 17+ cities with over 1,800 keys, reflecting steady
growth and operational consistency. The company has built its presence by
focusing on high-demand urban locations, efficient service models, and
standardized offerings that appeal to both business and leisure travellers.

Speaking on the occasion, Mr. Ramesh Shiva, Founder & Managing Director,
Grand Continent Hotels Limited, said, “The launch in Gurugram marks an
important step in our growth journey. Having established a strong foundation in
South India, we are now focused on expanding across key North Indian markets
including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram.
Strengthening our presence in the city further, we have also signed a 56-key
hotel, strategically located near the Google office in Gurugram. Over the next two
years, we plan to add 15 hotels across these key cities as we continue to build a
scalable and sustainable hospitality network.”

.
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Balcony and 18 Deluxe Rooms, designed with contemporary interiors and
equipped with amenities such as high-speed Wi-Fi, smart TV, minibar, and work
desk. Positioned as an upscale hotel, the property features Flavor's, a multi-
cuisine restaurant, along with in-room dining, a fully equipped fitness centre,
and concierge services. It also offers banquet and conference spaces, including
Blossom-1 and Blossom-2, catering to business meetings and small-format
events. Strategically located just 500 metres from Unitech Cyber Park and 1 km
from HUDA City Centre Metro, the hotel is designed to offer a well-connected
and efficient stay experience for both corporate and leisure travellers.
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Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has announced the launch of its new

property in Gurugram, a key corporate hub known for its modern infrastructure and strong business
ecosystem, marking the brand’s entry into the Delhi NCR region. This development represents a key
milestone as the company builds on its established presence in South India and strengthens its footprint

across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the city’s growing
demand from corporate travellers, long-stay guests, and domestic leisure segments. With its proximity to
major business districts and connectivity hubs, the hotel is designed to offer a practical and comfortable stay
experience aligned with the evolving expectations of the mid-market hospitality segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to 30 properties across 17+
cities with over 1,800 keys, reflecting steady growth and operational consistency. The company has built its
presence by focusing on high-demand urban locations, efficient service models, and standardized offerings
that appeal to both business and leisure travellers.

Speaking on the occasion, Mr. Ramesh Shiva, Founder & Managing Director, Grand Continent Hotels
Limited, said, “The launch in Gurugram marks an important step in our growth journey. Having established a strong
foundation in South India, we are now focused on expanding across key North Indian markets including Delhi NCR,
Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram. Strengthening our presence in the city further, we have also
signed a 56-key hotel, strategically located near the Google office in Gurugram. Over the next two years, we plan to

add 15 hotels across these key cities as we continue to build a scalable and sustainable hospitality network.”

The hotel offers 38 well-appointed rooms, including 20 Premium Rooms with Balcony and 18 Deluxe
Rooms, designed with contemporary interiors and equipped with amenities such as high-speed Wi-Fi, smart
TV, minibar, and work desk. Positioned as an upscale hotel, the property features Flavor’s, a multi-cuisine
restaurant, along with in-room dining, a fully equipped fitness centre, and concierge services. It also

offers banquet and conference spaces, including Blossom-1 and Blossom-2, catering to business meetings
and small-format events. Strategically located just 500 metres from Unitech Cyber Park and 1 km from HUDA
City Centre Metro, the hotel is designed to offer a well-connected and efficient stay experience for both

corporate and leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and other emerging markets, the
company sees North India as a critical growth driver. The expansion strategy will focus on asset-light models,
strategic partnerships, and high-demand micro-markets, enabling faster scale and operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces the brand’s long-term vision
of building a pan-India hospitality platform that combines consistency, accessibility, and value-driven

offerings.

Founded in 2011 by Ramesh Shiva, a hospitality veteran with over 30 years of industry experience, Grand
Continent Hotels Limited operates 30 properties across 17+ cities with over 1,800 keys, catering to both

business and leisure travellers.

The brand is positioned in the mid-market hospitality segment, with a focus on strategic locations,
standardized service delivery, and efficient operations. Its portfolio spans key destinations across India, with
an international presence in the USA and Dubai, and includes cities such as Bengaluru, Chennai, Hyderabad,

Goa, Tirupati, Mahabalipuram, Dwarka, Udaipur, and Gurugram, among others.
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Bengaluru: Grand Continent Hotels Limited has announced its entry into the
Delhi NCR market with the launch of a new hotel property in Gurugram,
marking a significant milestone in its expansion strategy across North India.

The newly launched property, located in Sector 45, Greenwood City, is aimed
at catering to the growing demand from corporate travellers, long-stay
guests, and domestic leisure visitors. Positioned in one of Gurugram'’s key
residential and business zones, the hotel offers convenient access to major
commercial hubs and transport networks.

As part of its expansion push, the company has also signed an additional 56-
key hotel near the Google office in Gurugram, further strengthening its
footprint in the region. This move reflects the company’s strategy of targeting
high-demand micro-markets within major urban centres.

Speaking on the development, Ramesh Shiva, Founder and Managing
Director of Grand Continent Hotels Limited, said, “The launch in Gurugram
marks an important step in our growth journey. Having established a strong
foundation in South India, we are now focused on expanding across key North
Indian markets including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and
Rameswaram.”

He further added, “Strengthening our presence in the city further, we have
also signed a 56-key hotel near the Google office. Over the next two years, we
plan to add 15 hotels across these key cities as we continue to build a
scalable and sustainable hospitality network.”

The Gurugram property features 38 rooms, including premium rooms with
balconies and deluxe rooms, designed to cater to modern business and
leisure travellers. The hotel offers amenities such as high-speed Wi-Fi, smart
TVs, minibars, and dedicated workspaces, aligning with the expectations of
the mid-market hospitality segment.

In addition, the property includes a multi-cuisine restaurant, banquet and
conference facilities, a fitness centre, and concierge services, making it
suitable for both business meetings and small-scale events. Its proximity to
key landmarks such as Unitech Cyber Park and HUDA City Centre Metro
station enhances its accessibility.

Founded in 2011, Grand Continent Hotels has grown to operate 30 properties
across more than 17 cities, with over 1,800 rooms. The brand has built a strong
presence in South India and is now leveraging that foundation to expand into
emerging markets in North India.

The company’s expansion strategy focuses on asset-light models, strategic
partnerships, and standardized service delivery to ensure operational
efficiency. With increasing demand for organized mid-market hospitality,
especially in NCR, the Gurugram launch is expected to play a key role in the
company'’s pan-india growth vision.
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Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has announced the launch of its new property in

Gurugram, a key corporate hub known for its modern infrastructure and strong business ecosystem, marking the brand's entry
into the Delhi NCR region. This development represents a key milestone as the company builds on its established presence in

South India and strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the city’s growing demand from corporate
travellers, long-stay guests, and domestic leisure segments. With its proximity to major business districts and connectivity hubs,
the hotel is designed to offer a practical and comfortable stay experience aligned with the evolving expectations of the mid-

market hospitality segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to 30 properties across 17+ cities with over
1,800 keys, reflecting steady growth and operational consistency. The company has built its presence by focusing on high-

demand urban locations, efficient service models, and standardized offerings that appeal to both business and leisure travellers.

Speaking on the occasion, Mr. Ramesh Shiva, Founder & Managing Director, Grand Continent Hotels Limited, said, “The
launch in Gurugram marks an important step in our growth journey. Having established a strong foundation in South India, we are
now focused on expanding across key North Indian markets including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and
Rameswaram. Strengthening our presence in the city further, we have also signed a 56-key hotel, strategically located near
the Google office in Gurugram. Over the next two years, we plan to add 15 hotels across these key cities as we continue to build

a scalable and sustainable hospitality network.”

The hotel offers 38 well-appointed rooms, including 20 Premium Rooms with Balcony and 18 Deluxe Rooms, designed with
contemporary interiors and equipped with amenities such as high-speed Wi-Fi, smart TV, minibar, and work desk. Positioned as
an upscale hotel, the property features Flavor’s, a multi-cuisine restaurant, along with in-room dining, a fully equipped fitness
centre, and concierge services. It also offers banquet and conference spaces, including Blossom-1and Blossom-2, catering to
business meetings and small-format events. Strategically located just 500 metres from Unitech Cyber Park and 1km from
HUDA City Centre Metro, the hotel is designed to offer a well-connected and efficient stay experience for both corporate and

leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and other emerging markets, the company sees North
India as a critical growth driver. The expansion strategy will focus on asset-light models, strategic partnerships, and high-

demand micro-markets, enabling faster scale and operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces the brand’s long-term vision of building a pan-

India hospitality platform that combines consistency, accessibility, and value-driven offerings.

Founded in 2011 by Ramesh Shiva, a hospitality veteran with over 30 years of industry experience, Grand Continent Hotels Limited

operates 30 properties across 17+ cities with over 1,800 keys, catering to both business and leisure travellers.

The brand is positioned in the mid-market hospitality segment, with a focus on strategic locations, standardized service delivery,
and efficient operations. Its portfolio spans key destinations across India, with an international presence in the USA and Dubai, and
includes cities such as Bengaluru, Chennai, Hyderabad, Goa, Tirupati, Mahabalipuram, Dwarka, Udaipur, and Gurugram, among

others.
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Gurugram: Grand Continent Hotels Limited has announced the launch of its new property
in Gurugram, a key corporate hub known for its modern infrastructure and strong
business ecosystem, marking the brand’s entry into the Delhi NCR region. This
development represents a key milestone as the company builds on its established presence

in South India and strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the
city’s growing demand from corporate travellers, long-stay guests, and domestic leisure
segments. With its proximity to major business districts and connectivity hubs, the hotel is
designed to offer a practical and comfortable stay experience aligned with the evolving

expectations of the mid-market hospitality segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to 30
properties across 17+ cities with over 1,800 keys, reflecting steady growth and operational
consistency. The company has built its presence by focusing on high-demand urban
locations, efficient service models, and standardized offerings that appeal to both business
and leisure travellers.

Speaking on the occasion, Mr. Ramesh Shiva, Founder & Managing Director, Grand
Continent Hotels Limited, said, “The launch in Gurugram marks an important step in our
growth journey. Having established a strong foundation in South India, we are now
focused on expanding across key North Indian markets including Delhi NCR, Ayodhya,
Jaipur, Varanasi, Somnath and Rameswaram. Strengthening our presence in the city
further, we have also signed a 56-key hotel, strategically located near the Google office in
Gurugram. Over the next two years, we plan to add 15 hotels across these key cities as we

continue to build a scalable and sustainable hospitality network.”

The hotel offers 38 well-appointed rooms, including 20 Premium Rooms with Balcony and
18 Deluxe Rooms, designed with contemporary interiors and equipped with amenities
such as high-speed Wi-Fi, smart TV, minibar, and work desk. Positioned as an upscale
hotel, the property features Flavor’s, a multi-cuisine restaurant, along with in-room dining,
a fully equipped fitness centre, and concierge services. It also offers banquet and
conference spaces, including Blossom-1 and Blossom-2, catering to business meetings and
small-format events. Strategically located just 500 metres from Unitech Cyber Park and 1
km from HUDA City Centre Metro, the hotel is designed to offer a well-connected and

efficient stay experience for both corporate and leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and other
emerging markets, the company sees North India as a critical growth driver. The
expansion strategy will focus on asset-light models, strategic partnerships, and high-
demand micro-markets, enabling faster scale and operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces the
brand’s long-term vision of building a pan-India hospitality platform that combines

consistency, accessibility, and value-driven offerings.

Founded in 2011 by Ramesh Shiva, a hospitality veteran with over 30 years of industry
experience, Grand Continent Hotels Limited operates 30 properties across 17+ cities with
over 1,800 keys, catering to both business and leisure travellers.

The brand is positioned in the mid-market hospitality segment, with a focus on strategic
locations, standardized service delivery, and efficient operations. Its portfolio spans key
destinations across India, with an international presence in the USA and Dubai, and
includes cities such as Bengaluru, Chennai, Hyderabad, Goa, Tirupati, Mahabalipuram,
Dwarka, Udaipur, and Gurugram, among others.
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It was a Sunday and | decided to step out just to refresh my mood. With no fixed plan in mind, | walked into Grand Continent Hotel—and what started as a casual visit turned into
atruly delightful experience.

From the moment | stepped in, the staff welcomed me so warmly that | genuinely felt like a celebrity. Within minutes, | realized | had walked in on their opening day, with pooja
and inauguration ceremonies just concluded—making the experience even more special.

The first thing that caught my attention was the ambience. The waiting area is beautifully designed, with interiors that instantly grab your attention. Every corner reflects
thoughtful detailing, making it hard to take your eyes off the space.

Located in Greenwood City, Sector 45, Gurugram, the hotel is perfectly positioned for both corporate travellers and leisure guests. Its proximity to key business hubs and
connectivity points makes it a highly convenient stay option.

A Stay That Balances Comfort, Style & Affordability
If you're someone looking for a good stay with great ambience without burning your pocket, this hotel is definitely worth considering.

One of the most unique features is their open, peaceful space—perfect for reading a book or simply enjoying a quiet coffee. It adds a refreshing touch that you rarely find in
business hotels.

The colour combinations, interiors, and overall vibe are instantly appealing. The rooms are well-equipped with everything you would expect from a premium property—high-
speed Wi-Fi, smart TV, minibar, and a comfortable workspace.

Balconies in rooms—a rare and beautiful addition where you can enjoy your morning or evening tea in peace.

The hotel offers 38 rooms, of which 20 are Premium Rooms with balconies and 18 are Deluxe Rooms.

Hospitality That Feels Personal

The property also features Flavor’s, a multi-cuisine restaurant, along with in-room dining, fitness facilities, and concierge services.

For business and small events, they offer banquet and conference spaces like Blossom-1 and Blossom-2, making it a practical choice for corporate gatherings as well. The gym is
given a different vibe in this hotel.

A Conversation That Left an Impression
1 also had the opportunity to meet Ramesh Siva, the Founder & Managing Director.

What stood out the most was his humility. Despite his vast experience, he was extremely down-to-earth and approachable. While interacting, he shared that the biggest USP of
their brand is quality, and that’s the reason none of their hotels have shut down over time.

Founded in 2011, the brand has now grown to 30+ properties across 17+ cities, with over 1,800 rooms. This is just the beginning. With expansion plans across cities like
Gurugram, Jaipur, Varanasi, and more, the brand is steadily building a strong presence in North India.

In the end, | would just say this wasn't just a hotel visit—it was an experience that felt warm, premium, and thoughtfully curated.

If you're in Gurugram and looking for a place that offers comfort, aesthetic ambience, practical pricing, and a peaceful vibe, this is definitely worth considering.
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Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has
announced the launch of its new property in Gurugram, a key corporate hub
known for its modern infrastructure and strong business ecosystem, marking the
brand’s entry into the Delhi NCR region. This development represents a key
milestone as the company builds on its established presence in South India and
strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to
cater to the city’s growing demand from corporate travellers, long-stay guests,
and domestic leisure segments. With its proximity to major business districts and
connectivity hubs, the hotel is designed to offer a practical and comfortable stay
experience aligned with the evolving expectations of the mid-market hospitality
segment.

The launch comes at a time when Grand Continent Hotels has scaled its
operations to 30 properties across 17+ cities with over 1,800 keys, reflecting
steady growth and operational consistency. The company has built its presence
by focusing on high-demand urban locations, efficient service models, and
standardized offerings that appeal to both business and leisure travellers.

Speaking on the occasion, Mr. Ramesh Shiva, Founder & Managing Director,
Grand Continent Hotels Limited, said, “The launch in Gurugram marks an
important step in our growth journey. Having established a strong foundation in
South India, we are now focused on expanding across key North Indian markets
including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram.
Strengthening our presence in the city further, we have also signed a 56-key
hotel, strategically located near the Google office in Gurugram. Over the
next two years, we plan to add 15 hotels across these key cities as we continue
to build a scalable and sustainable hospitality network.”

The hotel offers 38 well-appointed rooms, including 20 Premium Rooms
with Balcony and 18 Deluxe Rooms, designed with contemporary interiors and
equipped with amenities such as high-speed Wi-Fi, smart TV, minibar, and work
desk. Positioned as an upscale hotel, the property features Flavor's, a multi-
cuisine restaurant, along with in-room dining, a fully equipped fitness centre,
and concierge services. It also offers banquet and conference spaces,
including Blossom-1 and Blossom-2, catering to business meetings and small-
format events. Strategically located just 500 metres from Unitech Cyber Park
and 1 km from HUDA City Centre Metro, the hotel is designed to offer a well-
connected and efficient stay experience for both corporate and leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and
other emerging markets, the company sees North India as a critical growth
driver. The expansion strategy will focus on asset-light models, strategic
partnerships, and high-demand micro-markets, enabling faster scale and
operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces
the brand's long-term vision of building a pan-India hospitality platform that
combines consistency, accessibility, and value-driven offerings.
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Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the city’s growing demand from
corporate travellers, long-stay guests, and domestic leisure segments.

Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has announced the
launch of its new property in Gurugram, a key corporate hub known for its modern infrastructure and
strong business ecosystem, marking the brand’s entry into the Delhi NCR region. This development
represents a key milestone as the company builds on its established presence in South India and
strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the city’s
growing demand from corporate travellers, long-stay guests, and domestic leisure segments. With its
proximity to major business districts and connectivity hubs, the hotel is designed to offer a practical
and comfortable stay experience aligned with the evolving expectations of the mid-market hospitality

segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to 30 properties
across 17+ cities with over 1,800 keys, reflecting steady growth and operational consistency. The
company has built its presence by focusing on high-demand urban locations, efficient service models,

and standardized offerings that appeal to both business and leisure travellers.

Speaking on the occasion, Mr. Ramesh Shiva, Founder & Managing Director, Grand Continent

Hotels Limited, said, “The launch in Gurugram marks an important step in our growth journey.

Having established a strong' ion in South India, we are now focused on expanding across key
North Indian markets including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram.

Strengthening our presence in the city further, we have also signed a 56-key hotel, strategically

located near the Google office in Gurugram. Over the next two years, we plan to add 15 hotels

across these key cities as we continue to build a scalable and sustainable hospitality network.”

The hotel offers 38 well-appointed rooms, including 20 Premium Rooms with Balcony and 18
Deluxe Rooms, designed with contemporary interiors and equipped with amenities such as high-speed
‘Wi-Fi, smart TV, minibar, and work desk. Positioned as an upscale hotel, the property features
Flavor’s, a multi-cuisine restaurant, along with in-room dining, a fully equipped fitness centre, and
concierge services. It also offers banquet and conference spaces, including Blossom-1 and
Blossom-2, catering to business meetings and small-format events. Strategically located just 500
metres from Unitech Cyber Park and 1 km from HUDA City Centre Metro, the hotel is designed
to offer a well-connected and efficient stay experience for both corporate and leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and other emerging
markets, the company sees North India as a critical growth driver. The expansion strategy will focus on
asset-light models, strategic partnerships, and high-demand micro-markets, enabling faster
scale and operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces the brand’s long-term
vision of building a pan-India hospitality platform that combines consistency, accessibility, and
value-driven offerings.

Founded in 2011 by Ramesh Shiva, a hospitality veteran with over 30 years of industry experience,
Grand Continent Hotels Limited operates 30 properties across 17+ cities with over 1,800 keys, catering

to both business and leisure travellers.

The brand is positioned in the mid-market hospitality segment, with a focus on strategic locations,
standardized service delivery, and efficient operations. Its portfolio spans key destinations across India,
with an international presence in the USA and Dubai, and includes cities such as Bengaluru, Chennai,
Hyderabad, Goa, Tirupati, Mahabalipuram, Dwarka, Udaipur, and Gurugram, among others.
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Gurugram (Haryana) [India], March 31: Grand Continent Hotels Limited has announced the launch of
its new property in Gurugram, a key corporate hub known for its modern infrastructure and strong
business ecosystem, marking the brand’s entry into the Delhi NCR region. This development
represents a key milestone as the company builds on its established presence in South India and

strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the city’s
growing demand from corporate travellers, long-stay guests, and domestic leisure segments. With its
proximity to major business districts and connectivity hubs, the hotel is designed to offer a practical
and comfortable stay experience aligned with the evolving expectations of the mid-market hospitality

segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to 30 properties
across 17+ cities with over 1,800 keys, reflecting steady growth and operational consistency. The
company has built its presence by focusing on high-demand urban locations, efficient service models,
and standardized offerings that appeal to both business and leisure travellers.

< L

peaking on the ion, Mr. R h Shiva, Founder & Managing Director, Grand Continent Hotels

Limited, said, “The launch in Gurugram marks an important step in our growth journey. Having
established a strong foundation in South India, we are now focused on expanding across key North Indian
markets including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram. Strengthening our
presence in the city further, we have also signed a 56-key hotel, strategically located near the Google
office in Gurugram. Over the next two years, we plan to add 15 hotels across these key cities as we
continue to build a scalable and sustainable hospitality network."

The hotel offers 38 well-appointed rooms, including 20 Premium Rooms with Balcony and 18 Deluxe
Rooms, designed with contemporary interiors and equipped with amenities such as high-speed Wi-Fi,
smart TV, minibar, and work desk. Positioned as an upscale hotel, the property features Flavor’s, a
multi-cuisine restaurant, along with in-room dining, a fully equipped fitness centre, and concierge
services. It also offers banquet and conference spaces, including Blossom-1 and Blossom-2, catering
to business meetings and small-format events. Strategically located just 500 metres from Unitech
Cyber Park and 1 km from HUDA City Centre Metro, the hotel is designed to offer a well-connected

and efficient stay experience for both corporate and leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and other emerging markets,
the company sees North India as a critical growth driver. The expansion strategy will focus on asset-
light models, strategic partnerships, and high-demand micro-markets, enabling faster scale and

operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces the brand’s long-term
vision of building a pan-India hospitality platform that combines consistency, accessibility, and value-

driven offerings.
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Grand Continent Hotels Enters Delhi NCR with
Gurugram Launch, Eyes Aggressive North India
Expansion
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Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has announced the launch of its
new property in Gurugram, a key corporate hub known for its modern infrastructure and strong business
ecosystem, marking the brand’s entry into the Delhi NCR region. This development represents a key
milestone as the company builds on its established presence in South India and strengthens its footprint across
North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the city’s growing
demand from corporate travellers, long-stay guests, and domestic leisure segments. With its proximity to major
business districts and connectivity hubs, the hotel is designed to offer a practical and comfortable stay
experience aligned with the evolving expectations of the mid-market hospitality segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to 30 properties across
17+ cities with over 1,800 keys, reflecting steady growth and operational consistency. The company has built
its presence by focusing on high-demand urban locations, efficient service models, and standardized offerings
that appeal to both business and leisure travellers.

p ing on the i Mr. R h Shiva, F & i Director, Grand Continent Hotels
Limited, said, "The launch in Gurugram marks an important step in our growth journey. Having established a
strong foundation in South India, we are now focused on expanding across key North Indian markets including
Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram. Strengthening our presence in the city

further, we have also signed a 56-key hotel, str d near the le office in

Gurugram. Over the next two years, we plan to add 15 hotels across these key cities as we continue to build a
scalable and sustainable hospitality network.”

The hotel offers 38 1|} i d rooms, including 20 Pr i with Balcony and 18 Deluxe
Rooms, designed with contemporary interiors and equipped with amenities such as high-speed Wi-Fi, smart TV,
minibar, and work desk. Positioned as an upscale hotel, the property features Flavor’'s, a multi-cuisine
restaurant, along with in-room dining, a fully equipped fitness centre, and concierge services. It also

offers banquet and conference sp i 1 and

2, catering to business

meetings and small-format events. Strategically located just 500 metres from Unitech Cyber Park and 1
km from HUDA City Centre Metro, the hotel is designed to offer a well-connected and efficient stay
experience for both corporate and leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and other emerging markets, the
company sees North India as a critical growth driver. The expansion strategy will focus on asset-light models,
strategic partnerships, and high-demand micro-markets, enabling faster scale and operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces the brand’s long-term vision of
building a pan-India hospitality platform that combines consistency, accessibility, and value-driven offerings.

Founded in 2011 by Ramesh Shiva, a hospitality veteran with over 30 years of industry experience, Grand
Continent Hotels Limited operates 30 properties across 17+ cities with over 1,800 keys, catering to both

business and leisure travellers.

The brand is positioned in the mid-market hospitality segment, with a focus on strategic locations, standardized
service delivery, and efficient operations. Its portfolio spans key destinations across India, with an international
presence in the USA and Dubai, and includes cities such as Bengaluru, Chennai, Hyderabad, Goa, Tirupati,
Mahabalipuram, Dwarka, Udaipur, and Gurugram, among others.
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Grand Continent Hotels Enters Delhi NCR with Gurugram
Launch, Eyes Aggressive North India Expansion
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Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has announced the
launch of its new property in Gurugram, a key corporate hub known for its modern infrastructure
and strong business ecosystem, marking the brand's entry into the Delhi NCR region. This
development represents a key milestone as the company builds on its established presence in
South India and strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram...
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Grand Continent Hotels Enters Delhi NCR with Gurugram
Launch, Eyes Aggressive North India Expansion
By PNN | Updated: March 31, 2026 12:25 IST

Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has announced the
launch of its new property in Gurugram, a key ...

Grand Continent Hotels Enters Delhi NCR with Gurugram Launch, Eyes Aggressive North India Expansion

Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has
announced the launch of its new property in Gurugram, a key corporate hub known
for its modern infrastructure and strong business ecosystem, marking the

brand's entry into the Delhi NCR region. This development represents a key
milestone as the company builds on its established presence in South India and
strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to
cater to the city's growing demand from corporate travellers, long-stay guests, and
domestic leisure segments. With its proximity to major business districts and
connectivity hubs, the hotel is designed to offer a practical and comfortable stay
experience aligned with the evolving expectations of the mid-market hospitality
segment.

The launch comes at a time when Grand Continent Hotels has scaled its
operations to 30 properties across 17+ cities with over 1,800 keys, reflecting
steady growth and operational consistency. The company has built its presence by
focusing on high-demand urban locations, efficient service models, and
standardized offerings that appeal to both business and leisure travellers.

Speaking on the occasion, Mr. Ramesh Shiva, Founder & Managing Director,
Grand Continent Hotels Limited, said, “The launch in Gurugram marks an
important step in our growth journey. Having established a strong foundation in
South India, we are now focused on expanding across key North Indian markets
including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and Rameswaram.
Strengthening our presence in the city further, we have also signed a 56-key
hotel, strategically located near the Google office in Gurugram. Over the next
two years, we plan to add 15 hotels across these key cities as we continue to build
a scalable and sustainable hospitality network.”
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Grand Continent Hotels Enters Delhi NCR With
Gurugram Launch, Eyes Aggressive North India
Expansion
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Gurugram (Haryana) [India], March 31: Grand Continent Hotels Limited has announced the launch of its new property in
Gurugram, a key corporate hub known for its modern infrastructure and strong business ecosystem, marking the brand’s entry
into the Delhi NCR region. This development represents a key milestone as the company builds on its established presence in

South India and strengthens its footprint across North Indian markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the city’s growing demand from
corporate travellers, long-stay guests, and domestic leisure segments. With its proximity to major business districts and
connectivity hubs, the hotel is designed to offer a practical and comfortable stay experience aligned with the evolving

expectations of the mid-market hospitality segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to 30 properties across 17+ cities with
over 1,800 keys, reflecting steady growth and operational consistency. The company has built its presence by focusing on
high-demand urban locations, efficient service models, and standardized offerings that appeal to both business and leisure

travellers.

on the ion, Mr. h Shiva, Founder & Managing Director, Grand Continent Hotels Limited, said, “The
launch in Gurugram marks an important step in our growth journey. Having established a strong foundation in South India, we are
now focused on expanding across key North Indian markets including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath and
Rameswaram. Strengthening our presence in the city further, we have also signed a 56-key hotel, strategically located near the
Google office in Gurugram. Over the next two years, we plan to add 15 hotels across these key cities as we continue to build a

scalable and sustainable hospitality network.”

The hotel offers 38 well i rooms, il ing 20 Premium Rooms with Balcony and 18 Deluxe Rooms, designed with
contemporary interiors and equipped with amenities such as high-speed Wi-Fi, smart TV, minibar, and work desk. Positioned as

an upscale hotel, the property features Flavor’s, a multi-cuisine restaurant, along with in-room dining, a fully equipped fitness

centre, and concierge services. It also offers k and spaces, includi I 1 and BI 2, catering

to business meetings and small-format events. Strategically located just 500 metres from Unitech Cyber Park and 1 km from
HUDA City Centre Metro, the hotel is designed to offer a well-connected and efficient stay experience for both corporate and

leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and other emerging markets, the company sees
North India as a critical growth driver. The expansion strategy will focus on asset-light models, strategic partnerships, and

high-demand micro-markets, enabling faster scale and operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces the brand’s long-term vision of building

a pan-India hospitality platform that combines consistency, accessibility, and value-driven offerings.

Founded in 2011 by Ramesh Shiva, a hospitality veteran with over 30 years of industry experience, Grand Continent Hotels

Limited operates 30 properties across 17+ cities with over 1,800 keys, catering to both business and leisure travellers.

The brand is positioned in the mid-market hospitality segment, with a focus on strategic locations, standardized service
delivery, and efficient operations. Its portfolio spans key destinations across India, with an international presence in the USA
and Dubai, and includes cities such as Bengaluru, Chennai, Hyderabad, Goa, Tirupati, Mahabalipuram, Dwarka, Udaipur, and

Gurugram, among others.
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Grand Continent Hotels Enters Delhi
NCR with Gurugram Launch, Eyes
Aggressive North India Expansion

By Arjun Singh — March 31,2026 ¢ No Comments (® 3 Mins Read

Gurugram (Haryana) [India], March 30: Grand Continent Hotels Limited has announced
the launch of its new property in Gurugram, a key corporate hub known for its modern
infrastructure and strong business ecosystem, marking the brand’s entry into the Delhi
NCR region. This development represents a key milestone as the company builds on its
established presence in South India and strengthens its footprint across North Indian

markets.

Located in Sector 45, Greenwood City, the Gurugram property is positioned to cater to the
city’s growing demand from corporate travellers, long-stay guests, and domestic leisure
segments. With its proximity to major business districts and connectivity hubs, the hotel is
designed to offer a practical and comfortable stay experience aligned with the evolving
expectations of the mid-market hospitality segment.

The launch comes at a time when Grand Continent Hotels has scaled its operations to 30
properties across 17+ cities with over 1,800 keys, reflecting steady growth and operational
consistency. The company has built its presence by focusing on high-demand urban
locations, efficient service models, and standardized offerings that appeal to both business

and leisure travellers.

king on the ion, Mr. R h Shiva, Founder & Managing Director, Grand
Continent Hotels Limited, said, “The launch in Gurugram marks an important step in our
growth journey. Having established a strong foundation in South India, we are now focused
on expanding across key North Indian markets including Delhi NCR, Ayodhya, Jaipur,
Varanasi, Somnath and Rameswaram. Strengthening our presence in the city further, we
have also signed a 56-key hotel, strategically located near the Google office in
Gurugram. Over the next two years, we plan to add 15 hotels across these key cities as we
continue to build a scalable and sustainable hospitality network.”

The hotel offers 38 well i 1 rooms, i

20 Premium Rooms with Balcony and

18 Deluxe Rooms, designed with contemporary interiors and equipped with amenities such
as high-speed Wi-Fi, smart TV, minibar, and work desk. Positioned as an upscale hotel, the
property features Flavor’s, a multi-cuisine restaurant, along with in-room dining, a fully
equipped fitness centre, and concierge services. It also offers banquet and conference

spaces, including Bl 1 and Bl 2, catering to business meetings and small-

format events. Strategically located just 500 metres from Unitech Cyber Park and 1 km
from HUDA City Centre Metro, the hotel is designed to offer a well-connected and efficient
stay experience for both corporate and leisure travellers.

With increasing demand for organized mid-market hospitality across NCR and other
emerging markets, the company sees North India as a critical growth driver. The expansion
strategy will focus on asset-light models, strategic partnerships, and high-demand micro-
markets, enabling faster scale and operational efficiency.

The Gurugram launch not only marks a geographic expansion but also reinforces the brand’s
long-term vision of building a pan-India hospitality platform that combines consistency,

accessibility, and value-driven offerings.
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Grand Continent Hotels enters Gurugram, expands footprint in Delhi NCR

By BRL Editor - March 30, 2026
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Grand Continent Hotels Limited has officially launched a new hotel in Gurugram, thereby marking its strategic entry into the Delhi NCR hospitality market while expanding beyond its stronghold in South India. Located

in Sector 45, Greenwood City, the property is will cater to corporate travellers, long-stay guests, and domestic leisure demand. Moreover, its proximity to major business hubs and transport connectivity strengthens its
positioning as a practical and efficient mid-market hospitality option.

With this launch, the company continues to scale its footprint, now operating 30 properties across more than 17 cities, with a combined inventory of over 1,800 keys. Furthermore, the group has consistently focused on
urban-centric locations and standardised service offerings, enabling operational efficiency and a reliable guest experience across its portfolio.

Commenting on the expansion, Ramesh Siva, Founder and Managing Director, Grand Continent Hotels Limited, said, “The launch in Gurugram marks an important step in our growth journey. Having established a strong
foundation in South India, we are now focused on expanding across key North Indian markets, including Delhi NCR, Ayodhya, Jaipur, Varanasi, Somnath, and Rameswaram. Strengthening our presence in the city further,

we have also signed a 56-key hotel, strategically located near the Google office in Gurugram. Over the next two years, we plan to add 15 hotels across these key cities as we continue to build a scalable and sustainable
hospitality network.”

Additionally, the newly launched hotel features 38 well-appointed rooms, complemented by a restaurant, fitness centre, and dedicated meeting spaces, thereby catering to both business and leisure segments.

Grand Continent Hotels Limited is steadily strengthening its national footprint by entering high-demand urban markets like Gurugram. While the company continues to focus its expansion strategy on scalability and
operational efficiency, it aims to enhance brand visibility and capture the rising demand in the mid-market hospitality segment across North India.
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Grand Continent Hotels Enters Delhi NCR with Gurugram Launch,
Eyes Aggressive North India Expansion

TBG NETWORK
GURUGRAM

Grand Continent Hotels
Limited has announced
the launch of its new
property in Gurugram, a
key corporate hub known
forits modern infrastruc-
ture and strong business
ecosystem, marking the
brand’s entry into the
Delhi NCR region. This
development represents
a key milestone as the
company builds on its
established presence in
South India and strength-
ens its footprint across
North Indian markets.
Located in Sector 45,
Greenwood City, the
Gurugram property is
positioned to cater to the

city’s growing demand
from corporate travellers,
long-stay guests, and do-
mestic leisure segments.
‘With its proximity to ma-
jor business districts and
connectivity hubs, the
hotel is designed to offera
practical and comfortable
stay experience aligned
with the evolving expec-
tations of the mid-mar-
ket hospitality segment.
The launch comes at a
time when Grand Conti-
nent Hotels has scaled its
operations to 30 proper-
ties across 17+ cities with
over 1,800 keys, reflect-
ing steady growth and
operational consistency.
The company has built
its presence by focusing
on high-demand urban

locations, efficient ser-
vice models, and stan-
dardized offerings that
appeal to both business
and leisure travellers.
Speaking on the occa-
sion, Mr. Ramesh Shiva,

Founder & M: Di-

step in our growth jour-
ney. Having established
a strong foundation in
South India, we are now
focused on expanding
across key North Indian
markets including Delhi

also signed a 56-key ho-
tel, strategically located
near the Google office
in Gurugram. Over the
next two years, we plan
to add 15 hotels across
these key cities as we
continue to build a scal-
able and sustainable
hospitality network.”
The hotel offers 38 well-
appointed rooms, includ-
ing 20 Premium Rooms
with Balcony and 18 De-
luxe Rooms, designed
with contemporary inte-
riors and equipped with
amenities such as high-
speed Wi-Fi, smart TV,

rector, Grand Continent
Hotels Limited, said,
“The launch in Guru-
gram marks an important

NCR, Ayodhya, Jaipur,
Varanasi, Somnath and
Rameswaram. Strength-
ening our presence in
the city further, we have

ibar, and work desk.
Positioned as an upscale
hotel, the property fea-
tures Flavor’s, a multi-
cuisine restaurant, along

with in-room dining, a
fully equipped fitness
centre, and concierge
services. It also offers
banquet and conference
spaces, including Blos-
som-1 and Blossom-2,
catering to business
meetings and small-for-
mat events. Strategically
located just SO0 metres
from Unitech Cyber Park
and 1 km from HUDA
City Centre Metro, the
hotel is d d to of-

sees North India as a
critical growth driver.
The expansion strategy
will focus on asset-light
models, strategic part-
nerships, and high-de-
mand micro-markets,
enabling faster scale and
operational efficiency.
The Gurugram launch
not only marks a geo-
graphic expansion
but also reinforces the
brand’s long-term vision

fer a well-connected
and efficient stay experi-
ence for both corporate
and leisure travellers.
-With increasing de-
mand for organized mid-
market hospitality across
NCR and other emerging
markets, the company

of building a pan-India
hospitality platform
that combines consis-
tency, accessibility, and
value-driven offerings.
Founded in 2011 by Ra-
mesh Siva, a hospital-
ity veteran with over
30 years of industry
experience, Grand Con-

tinent Hotels Limited
operates 30 properties
across 17+ cities with
over 1,800 keys, cater-
ing to both business
and leisure travellers.
The brand is positioned
in the mid-market hos-
pitality segment, with a
focus on strategic loca-
tions, standardized ser-
vice delivery, and efficient
operations. Its portfolio
spans key destinations
across India, with an
international presence
in the USA and Dubai,
and includes cities such
as Bengaluru, Chennai,
Hyderabad, Goa, Tiru-
pati, Mahabalipuram,
Dwarka, Udaipur, and
Gurugram, among oth-
ers.
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Grand Continent Hotels Makes Delhi NCR Debut with Gurugram Launch

Gurugram:
Grand Continent Ilo-
tels Limited announced
the launch of its latest
property in Gurugram,
marking the brand’s en-
try into the Delhi NCR
market and signaling
an ambitious expansion
across North India.

The new hotel, locat-
ed in Sector 45, Green-
wood City, is strategi-
cally positioned to cater
to corporate travellers,
long-stay guests, and do-
mestic leisure segments.

With proximity to major
business districts and
connectivity hubs, the
property is designed
to offer a practical and
comfortable stay experi-
ence for the mid-market
hospitality segment.

The launch comes as
the company operates
30 properties across
more than 17 cities with
over 1,800 keys. Grand
Continent IHotels has fo-
cused on high-demand
urban locations, stand-
ardized service models,

and offerings that ap-
peal to both business
and leisure travellers.
Speaking on the occa-
sion, Founder and Man-

aging Director Ramesh
Shiva said, “The launch
in Gurugram marks an
important step in our
growth journey. IHav-

ing established a strong

foundation in South
India, we are now fo-
cused on expanding
across key North Indi-

an markets including
Delhi NCR, Ayodhya,
Jaipur, Varanasi, Som-
nath and Rameswaram.
Strengthening our
presence in the city
further, we have also
signed a 56-key hotel
near the Google office
in  Gurugram. Over
the next two years, we
plan to add 15 hotels
across these key cit-
ies as we continue to
build a scalable and
sustainable hospitality
network.”
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Grand Continent Hotels
Enters Delhi NCR

GRAND
CONTINENT

Gurugram, a key corporate
hub known for its modern
infrastructure and strong busi-
ness ecosystem, marking the
brand’s entry into the Delhi
INCR region. This development
represents a key milestone as
the company builds on its
established presence in South
India and strengthens its foot-
print across North Indian mar-
kets.

Located in Sector 45,
Greenwood City, the
Gurugram property is posi-
tioned to cater to the city’s
growing demand from corpo-
rate  travellers, long-stay
guests, and domestic leisure
segments. With its proximity to
major business districts and
connectivity hubs, the hotel is
designed to offer a practical
and comfortable stay experi-
ence aligned with the evolving
expectations of the mid-market
hospitality segment.

The launch comes at a
time when Grand Continent
Hotels has scaled its oper-
ations to 30 proper-
ties across 17+
cities with over
1,800 keys,
reflecting
steady growth

office in Gurugram,

company has
built its pres-
ence by focusing
on high-demand
urban locations, effi-
cient service models,
and standardized offerings that
appeal to both business and
leisure travellers. Speaking on
the occasion, Mr. Ramesh
Siva, Founder & Managing
Director, Grand Continent
Hotels Limited, said, “The
launch in Gurugram marks an
important step in our growth

pr

Signs
additional 56-key

hotel near Google

strengthening city

journey. Having established a

strong foundation in South
India, we are now
focused on expand-
ing across key
North Indian
markets
including
Delhi NCR,
Ayodhya,
Jaipur,
Varanasi,
Somnath
and
Rameswaram.
Strengthening
our presence in the
city further, we have
also signed a S56-key hotel,
strategically located near the
Google office in Gurugram.
Over the next two years, we
plan to add 15 hotels across
these key cities as we continue
to build a scalable and sustain-
able hospitality network.” The
hotel offers 38 well-appointed

ence

rooms, including 20 Premium
Rooms with Balcony and 18
Deluxe Rooms, designed with
contemporary interiors and!
equipped

with amenities such as high-
speed Wi-Fi, smart TV, mini-
bar, and work desk. Positioned
as an upscale hotel, the proper-
ty features Flavor’s, a multi-
cuisine restaurant, along with!
in-room dining, a fully
equipped fitness centre, and
concierge services. It also
offers banquet and conference
spaces, including Blossom-1
and Blossom-2, catering to
business meetings and small-
format events. Strategically’
located just 500 metres from:
Unitech Cyber Park and 1 km
from HUDA City Centre
Metro, the hotel is designed to
offer a well-connected and!
efficient stay experience for
both corporate and leisure trav-
ellers.
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